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Abstract
This research was aimed to (1) study the personal factors and the consumer buying
behavior of eco-car in Bangkok metropolitan region, (2) study the marketing mix factors

affecting the consumer buying behavior of eco-car in Bangkok metropolitan region. The
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research was quantitative and the sample group was 400 consumers in Bangkok metropolitan
region by using the convenience sampling. Data were gathered by using the questionnaire and
were analyzed by using the mean, standard deviation, t-test, One-way ANOVA, and Pearson
product moment correlation. The findings revealed that (1) most of the sample group were
male, at the age of 25-30 years old, their educational achievement was bachelor’s degree,
their career was the employee, and their average monthly income was 20,001-30,000 baht.
Their focus on the marketing mix factors was at the high level; product, price, place, and
promotion, respectively. (2) the difference of personal factors including gender, age,
educational achievement, career, and average monthly income has not affected the difference
in consumer buying behavior of eco-car in Bangkok metropolitan region, and (3) the overall
and each of marketing mix factors had a correlation with consumer buying behavior of eco-

car in Bangkok metropolitan region at 0.01 level of significance.
Keywords: Buying Behavior, Eco-Car
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