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Abstract

The purpose of this study is to determine the satisfaction of the Chinese tourists with
their purchases at King Power, Suvarnabhumi Airport. The respondents of this survey were the
group of the 412 Chinese tourists. This research used questionnaires and sent out to them via
online. The website called Wen-juanxing was used to generate the questionnaire. Through
this website, the important statistical tools such as percentage, mean, standard deviation and
testing the mean difference were used. The analyzation of hypothesis of the two groups
(Independent-samples t-test) One-way ANOVA were showing that the gender of these Chinese
tourists mostly female, between the ages of 21-30 years, with a bachelor's degree. These
women respondents are employed in a private company with an average monthly income of
more than 30,001 baht.

Keywords: Satisfaction, Chinese tourists, shoppin
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