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FACTOR OF MARKETING MIX (7PS) AFFECTING PURCHASING DECISION MAKING
OF COMPUTER SHOP CUSTOMER IN PANTIP PLAZA PRATUNAM
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ABSTRACT

The use of technology such as computers and communication devices are necessary
to develop the country to an economy that drives innovation. The objective of this research
is to study the marketing mix that affects the customers' decision to buy computers Pantip
Plaza. This research is quantitative research by using questionnaires as a research tool and
surveyed from 400 computer and equipment store customers. The statistical analysis consists
of independent t-test, one-way ANOVA and multiple regression analysis. The result showed
that there are three factors which are affected with purchasing decision of customers in Pantip
Plaza. Those are product and physical evidence. This research result can bring it to develop

the computer and equipment store to gain more sales.
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