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Abstract

This research have a purpose To study the marketing mix factors affecting customer
loyalty at Farm House restaurant, Ranong province and to study the level of customer
loyalty. Farmhouse restaurant, Ranong province, the sample used In the research include
400 Farmhouse Hotel customers used questionnaires and statistics used for data analysis, i.e.
frequency, percentage, mean, standard deviation, t-test, F-test, and (Multiple Regression
Analysis) accuracy 0.770 to 0.927. The coefficient was 0.967

1. Factors of marketing mix affecting customer loyalty at Farm House restaurant in
Ranong province. It was found that price variables Process physical appearance and
distribution channels Affects the loyalty of the customers of Farm House restaurants in
Ranong province and can jointly explain the variability of the customer loyalty of the Farm
House restaurants in Ranong province by 67.60%. marketing promotion and personnel Does
not affect the loyalty of customers at Farm House Restaurant, Ranong Province

2. Overall, the overall opinion about the loyalty of the customers of the Farm
House restaurant in Ranong province was found to be at a high level. with an average of
4.27. The most average item is you will talk about your impressions and good stories about
the food products and services of the restaurant, with an average of 4.44. The hypothesis
test results. It was found that the marketing mix, price (B=.279, Sig.= .000%*), distribution
channel (B= .095, Sig.= .019%), process (B=.233, Sig.= .000*) Physical characteristics (B=.190,
Sig.= .000%)

Keywords: Marketing mix, Loyalty
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