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Abstract

This research was rationale for the study and satisfaction of users of indoor sports
courts for rent in Bangkok area. 406 indoor stadium service users in Bangkok area were used
in this research. The butler's opinion of the users of the indoor rental training ground in
Bangkok had a standard straightness value of 0.95 and the confidence in the whole version
of 0.92. The statistics used in the study included a small percentage of the data. And the
Necessary Demand Sorting Index (PNI), and endorsed the speaking guidelines and the
satisfaction of the users of the indoor court for rent in Bangkok by interviewing methods.

1. Rental and satisfaction of users of lawn for rent in Bangkok. This was at a high level
and the actual quality of service users per rental and the satisfaction of indoor courts for
rent in Bangkok was moderate.

2. Organizing the importance of customer needs and customer satisfaction, indoor
courts for rent in Bangkok found that the most wanted demand, respectively, from
descending order was condition. Side-pitch algorithms, sideways facilitation services, pricing,
procurement and distribution, sales of the confidence in cleaning and the order of field staff
in the convenience of beauty education, trust. In systematization Hierarchical management

3. Guidelines for the development, development and satisfaction of users of indoor
courts for rent in the lower suburb of Bangkok, in the court of the field, the facilities are
arranged in order, beautiful and the medical treatment is ready. It is used all the time for
facilitating services to provide competitive and competitive recruitment services and have
service points and gaps below prices, payment and sales management to increase public
relations channels, service facilitation management. Match In the performance of duties and
procedures of the field staff, there is an action meeting, monitoring of the performance of
the work, the organization of training, development on the side, the convenience of the
management, there is a clear signpost. It is consistent for ease of access and safety for travel

and parking.
Key Words: Indoor soccer field business / Satisfaction attitude / Customers use the service
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