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Abstract

The purpose of Independent, study Marketing Communication Tools of Buriram
United Football Club, a qualitative research using research methodology, consisting of in-
depth interviews in accordance with the 5 concepts of marketing communication, consists of

advertising, sale promotion, publicity and public relation, direct marketing and special
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events. From those involved in the marketing communication of Buriram United Football
Club and the data was analyzed by using the method of analyzing all content from in-depth
interviews. After that, the interview results were analyzed and summarized in essay form.
The result of the research shows that Buriram Football Club United has a complete
marketing approach across all channels through marketing tools. With the objectives
including the benefits that football clubs receive from using marketing communication as
follows creating aawarenessto football fans in terms of information,product presentation of
club memorabilia by using a variety of sales promotion strategies,increasing the distribution
channels for e-commerce in order to explore the opportunities to sales the club souvenir,
making strong relationships with football fans in various ways, such as organizing special
events to allow football fans and local people to participate in the club's activities, including
the club partnerships can communicate their brand image thru the special events and
football. The marketing communication is still creating a competitive advantage in the
business to increase awareness channels and advertising media space for the club sponsors

to use as a brand awareness through footballeffectively.
Keywords Marketing CommunicationTools, Buriram United Football Club
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