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PERCEIVED BRAND EQUITY AFFECTING THE BRAND LOYALTY ON PERCEIVED
SERVICE QUALITY OF ANG - THONG FOOTBAL FAN CLUB
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Abstract

The purposes of the research were to 1) Study of perceived brand equity level of
Ang-Thong football Fan club 2) Study the brand loyalty level of Ang — Thong football Fan
club 3) Test the influence on brand loyalty of Ang-Thong football Fan club, the sample was
385 of Ang — Thong football Fan club. The research was used a questionnaire to collect data
and the statistics used for analyzing the collected data were average, percentage, standard
deviation, correlation analysis, and multiple regressing analysis. The study found that 1) The
opinion level on the perception of the overall brand value was at a high level. 2) The
opinion level of the brand loyalty overall is at a high level. 3) Relation analysis and impacts
found the perceived brand equity relations and positive impacts on the brand loyalty of Ang
— Thong football Fan club. The results of the research will be useful for executives of Ang —
Thong football Fan club and other entrepreneurs are able to use the results as a guideline
to improve and develop product management, including brands and services, to enable

efficient trading.
Keywords: Perceived Brand Equity, Perceived Service Quality, Brand Loyalty
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