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aeAUsENOUNEN AN 1) AMAINVBITEUY (System Quality) 2) AmAINYaeYaYa (Information
Quality) 3) AMAINYBINITUTNT (Service Quality) 4) 10TTIngARIneoa (Digital lifestyle) waz
5) anmuwandox (Social Environment) n53deluafailidontssrnsnquiaogradudflneldu
panan lagnansissanunsnillduszneunsinnsanieliiAansiamiunuszneunisvde
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Foanteaulaliiuiniu weliiudensiudsuivaseanaluladuaznginssuveguslaa
AanAey: dvddiannselingd, nandn, 01msan mainansulall

Abstract

This research aims to study the Factors Analysis the Adoption of Fresh Food Online
Shopping. The research methodology consists of 5 steps: 1) Review of literature and related
research 2) Development of research concepts and models 3) Developing data collection
tools 4) Testing the accuracy and reliability of data collection tools and 5) Analysis, synthesis

and conclusion. The results of the findings showed that the factor Analysis the Adoption of
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fresh food online shopping is composed of 5 main components 1) System Quality 2) Information
Quality 3) Service Quality 4) Digital lifestyle and 5) Social Environment. The examples used in
this research included shopper who had consuming goods in fresh food. The results of the
research can be considered to be developed to the trader or the relevant person can be used
as information to support and promote the purchase of the fresh market through more online

channels. To keep up with changes in technological and consumer behavior.
Keywords: E-Commerce, Fresh Market, Fresh food, fresh market online
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Organization (83dn15Alan) wazldidadunisduuias Jeiligsianisdsafvensanvidiun
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1. wuvdnassnisveusumaluladuazuinnisy (Technology Acceptance Model: TAM)
wuuInasenIseausumAluladuaruinnisy (A technology acceptance model #3® TAM) (Davis,
1989) Wunquiildinnssensuanudiiavesnisldinalulad Waununannguinisnsesian

nanwRnKagHa (The theory of reasoned action ¥58 TRA) TAM WuaunsaldAnuiadeniinasie
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nseausuwinnssuuaznaluladlaognesfivsed@nsnn lnauseneusie 4 Jadenan laun Jade
arvueniidinaroniseensuinalulad (External variables) 1155U§715vuudesanisldau
(Perceived ease of Use) mﬁuéjﬁwiﬂwﬁﬁuaﬂmﬂ%jmﬂiuiaﬁ (Perceived usefulness) Iaaa1n
Y257 naunazdwanoauadlunisld ey (Attitude toward using) wasduualdulunasld

wialulad (Behavioral Intention to use) Fsazdsnasionisimaluladluldau (Actual System Use)

Perceived
Usefulness
(V) *

External Attitude Behayloral Actual
Variables Toward Intention to System Use
Using (A) Use (BI)

Perceived
Ease of Use

(E)

~ ° =~ P
AWM 1 urunInkuUIIaeswaInseetanalulaglugldeu

fa11: Davis (1989)

2. 89AUsENaUAIUANE LS aE TEUWALAY Delone and Mclean (Information System
SuccessModel: IS Success Model)
aeAUsznauAIuANd L va5aumAlag DeLone and Mclean %3® IS Success Model
(Delone, 2003) Aouuusiaesvesnguifinaifsanudiiaveunalulad Tneitadedsldun
1. AUNINYBITEUY (System Quality) manefia sguuiifinsvinarufianysal luanuadesam
ANTINLEMANSITU wazlinulasndeuedssuy 2. AMNIMTBINITUTNIS (Service Quality)
vineds fanueilaldlunisliuinisgnd annsalsiduuzi wazfinsiuusziuaiianudesiy
AuAgnAn 3. AN MYastaya (Information Quality) nunefis AuATUNIUANYTHvRteya Hin1s

snandayasiiate wazdoyalnnugnaedlunaidndaidaau
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System
Quality \ l
Intentio
== Us-e\
Information ]
Quality Net Benefits
User /
Satisfaction
Service / T
Quality

AN 2 BIAUTENDUAUAMUANSIETAUNA

1 Delone (2003)

AFAAUN15IY
nsEne At dunwIfedsUsunn (Quantitative Research) Tumaun1sIa8Usenaume

1. ANSNUNIUISTUNTTURALINUITT N 83909 (Literature Review) AULS 99UBINEIVE

a

diannselind uazniswausumeluladuazuinnssy lnenisAinwanunasdeyanfeni (secondary

Y 9

¥ [ L3

data) YoyaiAg1deanuuTUNAANwILaTLLIAANG YA TINDUTITEMNEITRY wazNIsdUN1¥al

Weavgy (interview) iethdeyailaundiasigiuazduasiziiiionnuilunauide

ey

2. awnesolielunsiusiunudeyaluguhuuresuuasun1u (questionnaire) wazn1s
nAdUANGNABIYRLLEMLATAIANNLITRN BRI UUAR UN U LAE AR UANNLTIBINTIVRITYA

Tngldimatian1sniA1dsiainuaennass (index of item objective congruence: 10C) (85n50

(% a = a o

wazdaydlgn, 2560) FailansnsAuinmAaviinugennned fail

v <9

[OC=2RN

lay  10C A ANdvilAnuaenAned
R fio AzuuunBIiiutesldeIvamennausasde
N flo Srunugideansy
3. FBsmaaeummLdefe (reliability) ndaaninisiuussuasvaaeumiugnieaves
dommuduugihwesiideimguds meiseldthuuuasuaulunaasuautindedo (pilot test)

funquuageu 30 segnneulasihwuvaeunuislUldinudeyaiunguiedinse lngldisnsin
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AnudanAaen1ely (internal consistency method) f1835 s smAduUsEaNS Cronbach’s
alpha Fageusunisnageuiiies alpha unndwsewintu 0.7 (Nunnally, 1978)

a. msauauumMaiiet vl (Recommendation) Widayanansinw dMiaseiesrusenay
ﬁeimaGiam'iaau%m']is?;jaa’mﬁamw'f]uizuuaauiau%stiaa‘umummﬁmﬁumﬂ@%m%w

luguieudazauLielinTaUAAUAIUTUNTDINUITE

NANTTIVBNALDAUTIINA

NANT3INY

nnsriunuidelaens@nvinuniuissunssusazauiseiiieatas (Literature
Review) 1uidenssillagredensounufnmsseusumelulad (TAM) waznseunuiAnesiusznoy
Fupnuduaasauinelag we 1S Success Model Tnsanunsnazunsouuuifnniseeusunisde
omsansuremeaulaldiiu 5 ewUszneundn uay 13 ssiUsznoutes fail

1. AMAINYBITTUU (System Quality) nanedia AuiladesnInueseuy a1uisaldaula
oeliAndandenldauogiane “esensiumaud ieron1stiseAduf Seanusadedelali
ANLNUgILarANUARAdBYRItaYan1slusEUULAENTTsEAUATUATTUSNT LAk 1) Al
W0UTNIMUBITEUY 2) JULUUVBITEUU 3) ANUUARnfuveeseuy 4) svuunisinseaum

2. Arunmastioya (Information Quality) munefia Feyaiianimarosdnugndes tom
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3. ANAINYBINITUINT (Service Quality) unedia In15UsnsyIemdognA1seninenisid
U 52U IAUS NSNAR AU NI AMUBANEVAULAZUS NNSAALADNRNANA UN AT ANA NN B LB
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Ansunanisnsaniunisdsdusautaeguilan o 1) n1suuds 2) manisudamnin
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5. dndAnuazaInday (Social Envelopment) minefls anmienadinuuazasuindey
wlhAnn1steaudrutemesulatuind iy wu danuiildawsasneaazaindesiivon
sald nsdn15s19sfifadn AusunsIeTeIn1sd odudlunainatsiu vioudnseadlymau
anmoma wu Jaduaiu Jamduan ennesou wWudu laun 1) guassAsiunsasas 2) guassa
NATUANINDINA

Fafi A duduanunsaaundunsevuuAnuitemswauluaaniseen sunste

omsannuszuveaulateanilu 5 Jadundnuas 13 asRrUsenaudasndl

System Quality

. Information Quality
Service Quality
2 Digital lifestyle
‘ Benefit
Barriers of traffic Social Environmental
Barriers of climate

AN 3 NFOURIAA LU

System stability

Security

| System design
| Payment system

Up to Date

Completeness

Advertisement

‘ Logistic

Intention to use

‘ Guarantee

| Convenience

v vYa

RN tansauLuIAnuiIde JIduladiesdusenaunlainnseuluifn wasetefiny

Y ¥ dy . e ] d' a
wazlasinnImaaeunugnAesradilan (Content Validity) IngianaaaunIALLie9n I
Weonn ldlagmaiauaenndeaniedvivesninuaanndseiuseninsderauudazteny

InUswasA (Index of them Objective Congruence : 10C) AUALTEITIYTINIU 5 I A1UMI5NTN 1
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To 1IN Uszaun1sal/Al
1. uneufas gends R1YRgIRANAEIU NYAUYI 61
2. WENQUYYT VLAY WIvesuEUIgAUNE T Wit 59
3. WEAYNY LAUIT Chef commis1 @Bangkok Merriott Marquis 8¢

queen's park
4. WEn3E Snw5Aa wiiUnu 1NN 30

5. WIEANAT WA R1YRITINAIMIARY 7Y

AINAFDUANINABIIBL LB (Content Validity) liiarA1ANNEBAAABITENINNTOADY

Y

v o [y

AuingUizadvesuiTededinasiuain1siasanAsbuuIINEG B sIiudedlisindi 0.5

NARNFUNWALTIRNAURIT LAz NaIN AT lAR UM 2

Y

M3 2 NANINAFBUANYNABIYBLTENT (Content Validity)

UIUANUAALAUIIN
Uadewan asAUsznaueay U0 Fiignvngy (Vi) A1 [n1suda
(Main Factors) (sub Element) i 1aig IOC | wa
Wiugg L | laduhudae
AULTAY
1. AMANURY 1.1 avudliadesnin 1 5 0 0 1|
JEUU Y993¥UU (System 2 3 2 0 0.6 | H1U
(System Quiality) | stability)
1.2 sUuwutlumsldou | 3 | 5 0 0 1 Hu
YITEUU (System q 5 0 0 1 ALY
Design)
1.3 anudaenneuss | 5 5 0 0 1 Al
J2UU (Security) 6 il 1 0 0.8 | #u
1.4 53UUMTTE 7 4 1 0 0.8 | &
Au 8 5 0 0 1 Al
(Payment system)
(e )
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UIUANUAAIUIIN
Uadewan asAUsznaueay U0 Fiienvngy (Vi) A1 [n1suda
(Main Factors) (sub Element) i 1aig IOC | wa
Wiudng | laiviudng
ALY
2. A Uaadeya| 2.1 Msusudeya 9 5 0 0 1| s
(Information auabindutaglu 10| 4 1 0 0.8 | w1
Quiality) (Up to date)
2.2 AUATUNIU 11 4 1 0 0.8 | w1
auysnlvedoya 12| 5 0 0 1| #u
(Completeness)
2.3 laiwa 13 3 2 0 0.6 | w1
(Advertising) 14 5 0 0 1 ALY
15| 3 2 0 0.6 | Hw
3. AMAINANT 3.1 MsUUEs 16 | 4 0 1 0.6 | W
USN3 (Logistic) 17 il 1 0 0.8 | w1
(Service Quality) 18 5 0 0 1 NI
19| 4 1 0 0.8 | H1u
3.2 M3FuUseiu 20 3 2 0 0.6 | #H
(guarantee) 21 4 1 0 0.8 | #u
22 5 0 0 1 HY
23 5 0 0 1 HY
4. JnWInge 4.1 Anuazeanluns | 24 | 3 2 0 0.6 | &
AInoa Tgeu 25 | 3 2 0 0.6 | &
(Digital lifestyle) | (convenience) 26 4 1 0 0.8 | &
4.2 nauslevwiidilasu | 27 | 3 2 0 0.6 | w1
(Benefit) 28 | 4 1 0 0.8 | &
29 | 4 1 0 0.8 | H1u
30 4 1 0 0.8 | #u
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UIUANUAALTILDIN
Uadewan asAUsznaueay U0 Fiienvngy (Vi) A1 [n1suda
(Main Factors) (sub Element) i, laidi . IOC | wa
WAUA8 | Liviugng
ALY
5. dnMnwInaed | 5.1 guassanng 31| 5 0 0 1 W
(Social ATUNITIIIDT 32 | 5 0 0 1 H
Environment) (Barriers of traffic)
5.2 QUaTIANIIAY 33| 4 1 0 08 | #u
ANINDINA 34 | 5 0 0 1 H
(Barriers of climate)

MnTRaNITeTsinuimnfudatian 10C wnndn 0.5 Fwandfiduindnudunse
MuTngUIEaIAveuidY

mniuthlunagouaruiissmssestoyalunuuasuany (Reliability) f3delfiuuuasunia
luyhnsmaaeuauidede (Reliability) Ingtinlunaaeuaudnlalutedmaufunguiieig
(Pilot test) #1121 30 Frege uaztlunaaeumananindedieldvesuvuasuanilagltinaiians
Taaruaoandosniglugaifieadu (ntemal Consistency Method) el 3gn1smandulsyans
Cronbach’s Alpha Tagazsausunanisnadeuwl oA 1duUsedns Cronbach’s Alpha 11nn31W3e
Wiy 0.7 (Nunally, 1978) 3 saziiotuuugouauiuindedols Tnenasnnismeanduuszans
Cronbach’s Alpha vesusiagtadeegluras 0.717 89 0.939 uagdaArANLigInssveILUUB UL

Vviunegi 0.919 FwansliiiuinuuuasuaudanuiismswazannsauntUldlunuideld

ayunansITELaTdaLEUBLUY
nuiterdsddauiionanlinanisvousunisteomsansiussuvssulailag sz ouis
dousEnoude 5 Tumeu Ae 1) N1INUMIUITIAUNTIA (Literature Review) 2) N1sWaLnUuLIAALaY
Tuwaswdde 3) msiauneseddiolunisiiudeya 4) msnaaeumuiswmsuasaLdoiioves
insesdielunsifiudeya waz 5) medasest dunsedt uavasunanmsAnu nuiinseuLLIAANIS
waunlananisseniunisdesmsand1uszuvesulay Usznoudis 5 osfusznaundn

leiun 1) Aaun1nveeszuu (System Quality) 2) AsAMeadeya (Information Quality) 3) AMAN
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aa

YBINITUINT (Service Quality) 4) 0¥ InyaRInea (Digital lifestyle) waz 5) @nmuInasy (Social
Environment) waziuuoenifussdusenaugesdiuiu 13 ssduszneu lnnansdnuildannsald
Wuwwimslunsaduauyulbiieuinnssulugsianainan Inedrluiduwwimsdiungsenaunis
nanan ldlunsudnduliiansasimainaneeulatlnemdsiisauaulavesuilaalunisldau
wWioanansaliuinisldnsannudesnsvesiuslaaldeedsdu uavansaudsduiugsfalugiuuy
Aeatuld dorauanuzdmiunsouuuAnnuideuaska 10C vasuuvaaunuiainetu ey
fugnuilugnisauinnssuluowianvesgsianainaneeulat vuiteluowianaisinanside
Tundeidludnuselagldinaianisiimseiiadeided1saa (Exploratory Factor Analysis: EFA) tite
nsAn¥IIRUsENUTINAN 9 TneazaunsnesueaNEuRuST N usErIuls mndaudslad
lLidnguvdolidiiudtuasgninfisuazuazyhmanisiesesiesdusznaudadiugiu (Confirmatory
Factor Analysis) ilenadeudoauufgnufeaiulasiaiisuesesdusenauin esdusenouusiaydu
Usznoudeiulslathe wasusiasiudsesivwiinuiemufuiudfuasdusznavandedieda
iiothluuszneumsfiansanlumsaiinnulsiuisulunmswstuvesgsianainanuagiauiliis

winnssunasiheanandigssuvesulal
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