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Marketing Mix Factors, Perceived Brand Equity affecting Behavior in Purchase

of “Nobicha” Brand Pearl Milk Tea of Consumer in Bangkok Metropolis
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Abstract

The purpose of this research to compare behavior in making decision to purchase
“Nobicha” brand Pearl Milk Tea of consumer in Bangkok Metropolis separated by
Demographic Characteristics and study the marketing mix factors and value perception of
brand affecting Behavior in purchase of “Nobicha” brand Pearl Milk Tea in Bangkok
Metropolis and study the relationship between value perception of brand and behavior in
purchase of “Nobicha” brand Pearl Milk Tea of consumer in Bangkok Metropolis 385
persons. By use of questionnaire as instrument for compilation of data, statistics used in
data analysis, namely average, median, one-way analysis of variance and multiple regression
analysis by use of Statistical Package for the Social Science. The results of research are
found that consumer of different genders, having no different behavior in purchase of
“Nobicha” brand Pearl Milk Tea in Bangkok Metropolis. Consumer with different age, status,
education, career and income per month with behavior in purchase of “Nobicha” brand
Pearl Milk Tea of consumer in Bangkok Metropolis. The cost in purchase of “Nobicha” brand
Pearl Milk Tea is statistically different in significance at the level of 0.05 of consumer with
different age, status, education, career and income per month, having behavior in purchase
of Pearl Milk Tea in Bangkok Metropolis. The frequency in consumption of Pearl Milk Tea on
average per month is statistically different in significance at the level of 0.05. Marketing mix
factors in the area of product, price, distribution and marketing promotion shall not affect
the behavior in purchase of “Nobicha” brand Pearl Milk Tea in Bangkok Metropolis. In the

area of cost in purchase of Pearl Milk Tea at an average cost each time. Marketing mix
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factors in the area of product affecting behavior in purchase of Nobicha” brand Pearl Milk
Tea in Bangkok Metropolis. Marketing mix factors in the area of product affecting in purchase
of Pearl Milk Tea in Bangkok Metropolis. The frequency in consumption of Pearl Milk Tea at
an average per month in significance at the level of 0.05, perceived brand equity incurred
from perceived brand equity in relation with behavior in purchase of “Nobicha” brand Pearl
Milk Tea each time in statistical significance at the level of 0.05 in relation with low level
and in the same direction with perceived brand equity with behavior in purchase of
“Nobicha” brand Pearl Milk Tea in Bangkok Metropolis. The frequency in consumption of
Pearl Milk Tea on average per month is statistically different in significance at the level of
0.05 by knowing name of brand in relation with low level and in the same direction and in

the area of relations with product brand related at lower level and in the same direction.
Keywords: Marketing mix factors, Perceived Brand Equity, Behavior
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