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The Influence of Advertising in Facebook Fanpage with Love Content on Purchase
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Abstract

This research aims to study the Influence of advertisement in love-related Facebook
Fan pages on consumers Purchase Intention. Mixed method was used to analyze both
qualitatively and quantitatively. Firstly, 5 love-related Facebook Fan Pages were explored to
comprehend all types of advertisement content. Secondly, consumers' purchase intention
was analyzed through quantitative research. 400 male/female consumers of 18-34 years old,
following focused Facebook Fan Pages were sampled. The survey data was processed with
descriptive analysis and Multiple Regression Analysis (MRA) at a statistically significant level
of .05. It was found that there are exhaustively 7 advertising types in love-related Facebook
Fan pages: Cartoon, VDO, Live/Review, Shared from product owner, Poster, Picture with
caption, and Post with store tag. The most welcomed type is Cartoon type, while the most

influential type is Live/Review.
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