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Abstract

The main purpose of this research was to study perception of Thai flight attendants’
self- image, both positive and negative. This study was a qualitative research. Data were
collected from 9 informants who were Thai flight attendants, selected by a combination of
purposive and snowball sampling. Semi-structured interviews and participant observation
were used as means of data collection. Collected data were then analyzed by thematic
analysis. The research findings revealed that Thai flight attendants perceived about their self-
images according to the concept of Batra and Kazmi (2008) which included: (1) actual self;
(2) ideal self; (3) social self; (4) ideal social self; and (5) expected self. Each one could be
divided into physical personalities or external personalities, internal personalities, and social

values. Moreover, it was also found that generally, the Thai flight attendants had perceived
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their positive self-images which could be found in every groups of self-images whereas

negative self-images could only be found in social self and expected self.
Keywords: Fligsht Attendant, Image, Self-Image
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WNUAINT 1 : dnAaRgIfunndnealnules (Self-image)
1 : Batra and Kazmi (2008)
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