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Abstract

This research Is a study of behavioral factors and the satisfaction of staying in a
homestay accommodation of Thai tourists Case study area Amphawa Floating Market,
Amphawa District Samut Songkhram Province The sample group used in the study is Thai
tourists who go to use homestay accommodation in Amphawa Floating Market Area,
Amphawa District, Samut Songkhram Province a total of 385 people collected data during
November 2561 - January 2019. The tools used for data collection were questionnaires. By
using a non-probability method (Non-probability sampling) and Accidental sampling method
was used to analyze data and descriptive statistics analysis. The data analysis by using
percentage and mean.

Most of sampling group were female. Age between 21-31 years of study in bachelor's
degree or equivalent in education and have single status. Average monthly personal income
is not more than 15,000 baht. The purpose is to travel /relax during the weekend. Use travel
by personal car. There is a period of stay at the homestay is 2 days 1 night. The reason for
choosing a home stay is the service rate. Tourist receive information or find information
about homestay from the internet. The level of satisfaction of Thai tourists who stay in
homestay accommodation as a whole is at a high level.The side of factors that tourists are
most satisfied with is product in the overall cleanliness of the room followed by the price of
accommodation is appropriate the location and place or distribution channels, physical
evidence, process, people and promotion.

Based on the research results, the researcher suggested that operators should
improve the process in the most about online booking systems to be more accurate and
accurate to cancel the reservation or the sudden change of the room, the system should be
updated and checked at all times for speedy, can be useful to those who stay and to
enhance the competitiveness of floating market accommodation Amphawa is becoming

more and more popular.
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