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Abstract

The purpose of this study is to gain an insight into the motivation and the decision
making process of older female consumers towards the use of fitness club service. Fifteen
participants whose age between 50-65 years old were recruited to participate in this study.
Utilizing the thematic analysis to analyze the data collected through the in-depth interviews,
the researcher discovered four major themes that illustrated the motivations and major
variables that affected the participants’ decision making process: Health is Important, Love

to have Fun, Convenient Location, and Good Place & Great Facility. Through the use of Basic
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Model of Decision Making as the framework, the researcher further discovered that all of the
participants had gone through all five stages of the decision making process and been
influenced by the different types of factors and determinants at each stage. For this
particular group of consumer “Individual Differences” such as need, attitude, values,
personality and lifestyle, played its vital part as much as “Environmental Influences” like

family and friends when they decided to use the service of fitness club.
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videinamifiudeide (Subjective Criteria) TumsiTeuifisududvdeuinmsiieglugamadenyes
nuileazidendadondidiigneenin (Belch & Belch, 2015) lunsdivesiuslangaioimandedily
UINsila-uansy wudn glideyadiulvaiiiuusuasinuanduiisdnusuaieisgluganiadenves
o esnlddanamididuingide suldud vafidafumsaznin idusnouflFumesvniniuae
sudielduinisuda Teeluduil 3 vesnssvaunsdnduledl anuusnsrsdruyana (ndividual
Differences) lui3oauauaudieanis yadnam Ao uazdddin (017 veuruazmnauy, ldla
TuSeanuduen, visgunm, LinsgioTeu) tuindidninassdsienisinduladenliuinsiln
wandyu e1anaaldd fuslaanguilfesnseudiazauazainavisludin Seinldwanion
dnauladenlduinmsfimuanduiiswduaindneglutagtulasdnanuiideiidunisazanidundn
drussdUszneaudu vesfiniuandu o7y aonufigh uIn1sA AssmnenuazmnasuAiY foind
anudAnysesasiy mzseliilefiniuanduuisduianiuiidnia fdsisauazainuinnin
yrin wseglnaandiin muﬂmﬂauuﬂwaiwavLaaﬂV\ImLuaﬂawaaiﬂamu \AunsEyAININNINeYR

Usziiuiesaniuil (13U3ns uazdssuisawazan daldindussiuse ynoUAYy
vesiln-tuanduiiguilaalinuaulowaziodunasid dgfiduilaaldussiliunaden dagud
Usinglunudded sufsuifeveminn winsrssidnwanufisnelavesgléuinsiiniuandin
uewd (2547)  dodunuiifsaenndosfuauitevesuens uiuau (2551) Anwingudlduinig
wadedille 117 1BndRBeudiinuin nsuinisvesiiniuanduidutadefifidvninamniiaasenis
dinauladenlduinmsvesiinuandy faufinuitevembnuazaensaziitudle 10 nUfkILIN
uianunsaldifuedosietlan delnariuldy 10 U fuslanfdsndiamnaldlatuidesaniu
M5UINNT wardsd1nenuazaIn Ainuanduisazuisiadndudediauldlalussdvszney
fananitefiazanansamsgiuslaaliunliuinsle mneuinseianuddelusiisussna eghasuau
vounefusudLaziiensinau (Ferrand et. al, 2010) Auaasliiufedodunuiiin aunmnnsg
usnsvesiin-luandulusaUssmaldnsnasensidenldusnsvesuslnaunniuiu

377 4 Tugndulada (Purchase Decision)

waduagiuad (Belch & Belch, 2015) nanad lududl 4 fivesindluFesvesinani
fuogfszniarusilaagiefunstonie iesanfuilnnenadesinduladiuiu Tnsianylunsdi
nstetuiidnunsiidudeunasdanuieitosgs (Complex and High Involvement Purchase) i
Fofunuresdfoiunndearnuuafadngn Wesnglitoyaldldldnartumssnaulafiuiy
utdn HuiifiAeanudslade flvidoyadilngfuifiasdisiualinsandnluiufiuasbildddnd,

1

msadaslduinisimuarduiludnuaznistendudousudafawarindn lnsanzilioyrnalnddn

o

Tinsaduayu ABufnanunsziosedussinivalaslduinis Faduledn Tudud 4 U Svdnwaves
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Aawnden (Environmental Influences) fidvidwastnadsdenssindulavesfuslnangusana

Ui 5 Tuszdlundin)sde (Post-Purchase Evaluation)

asnldauAmIsuINITLaY Juslanasinisisuiisun1sinauvesdudvse
Uinstuanuaaviavesnu dguilaafieeladuaudmieuimstazinginssuludauiniiazyiou
feaufianelafangnn 01 n1sdesn nmsuendeluidauan wagarusniluasive (Hawkins &
Mothersbaugh, 2014) luswidei dlideyadiulugfamelatunislduinsiinuandufinudy
aundnaguazinginssuluauin duldun miﬁmﬁ%Gia'mqam%ﬂwé’ﬂmﬂﬁé’igzmmwmﬂuam%ﬂ
soudagiununas 'iam;l'jﬂm'ﬁﬁmﬁﬁauaéﬁ’ﬂmﬂﬂﬂé’ﬁﬂﬁmaﬁmﬂuam%ﬁLﬂquaﬂiimﬁauﬁauﬁq
avufiswelauiy uilulssiiudesausindlunsdvotu wut sﬁ“lmauamqmuﬁvawmuaﬂaw
Juannnilusdvesnadaundniignnituardssiuisauaganiiunndt udfaiidn aoudidsiie
wandudsnaeglna Wiasmnlumsiumns efmnniinuaedudanaruidalngs flidoyamani
fAnfoufiazdneluliuinsiitu Ssagviouliiifiudsnmslifinrmsinilunsive

Tutugavhet enuuandsduyaraidvswaogsddunsiifuilnanguiasussdiu
Anufsnelandeainnisldusnisilniuaadu nisiviruailudisuindeaniseaninaenieiaziofimie
wardueaduinsgduliiuslnanguivendeldsyaraduludeuin uenaind yadnam Ao
wagdiTInnTavEnadentsUszliumanislduinisiinuanduituiu wsguilnauiasauazldning
Foansuazusgdladiudafildfunansenuainyadnam drflon wagdddinlunisuszifiuamdi
wolavnnisldusnsiawandu fdegradu gluteyalaediulvgialvuldladeguain waziia
FAndiveuiindsen deldlivinsilnuanduiiaussmnudosnisliuFesauanuagnisdidnulfidu
06197 fagdnfimelasefiniuadiondn luvagifuilnaifyndnumameuiusuionainnm
Domheiflnuasduiiutaanaeeniidmisfisinndia SsdmaliAnanulifovelalufinuandy
fnulduiniseguariinginssudsauiiagioufnulaifonelaty

NnHande agulii fuslnageiommdgediusagdlafiaddiudnsiinuandusiiin
Mneufasnisanuiuntaondedundn esnduilaanguilifuaunmidudesddy Fedls
analdlafuiim Turuziderduifussgdesuinanausnuas msihdsausowuiu esain
fuslnanguiliiofiazegiu esnesenludidsan nuisoaulmiq uazunauilldladesgusnefd
wstgsladuiRnananudesnsdud 4 suldun arudesnmsaruniagiflasaude Seussgelamand
dsnalifuilnanszmindsnnudeanislunisldvinsiiniuandy fansnsemindedgymvdeniny
Foansdandmfetuninvesnssuiunsindulavesiuilag udsnniiguilaemsenindelgmvie
ArudImMIvesIuLed s Bdumdayaifeiufinuanduluduil 2 veanssutuntsiadula d
fuslaanduiifidnuazaesnsdumdoyauuulinssiiodedu (Passive Search) iilesainiianguin
Fosn1saruazaanaune Sntedsiinunasdoyaties Suinldyanalnddaiduundsteyauanioto
yanalnadadaduuasteyadiusannniuasdeyamssuevisunasdoyafignaiuaulaeinns
pan Fadanlddeyauda Tuduil 3 vesnszuaumsdinduls fuilnafiidaudoniinuandy 2-3 uvs
wthdeganniuil 2 sFeufieufudfedoniinuarduiinouaussaiudomnisvomuldaian ue
Fodunuananuitedvedi dliteyalasdmlngfuusudifoieglule esnlfinusiingide
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a

(Objective Criteria) WafuanufisiiiumsazninidusaimuamadendudaouSumdoyaidi
fedawalilutud 4 vesnszvrumsindule duilnanduiaglaldinanlunisdadulafisduuiudn
roun1Tteas emnduusudifistedlula uarBadleldfunsnssduainnyanalnddnfssdaduls
fwtufagiulatasliuing uasndanmsataslduinisud Tuduaeievesnssuiumsindula
fuslnnasdssduauiimelafiinty Seidenu dliteyadulnyiauimeladefinuandud

auldusnisey dudunaunannisiifauanduwisiulianuin Jd81nemiuazainasunsy o
Judamguslaamanimawsineuinadasduaundn guslaadinlng@dinginssulugaun vieseli

o
'
=

JuilnaideidnfianeladuiinuanduiinuluauBnegililadnnazidnluaudn ewinlid
fidenduidnit Bnvisusegelavesnsiiguaiwiidnduinddvsnaunivinliguslaanquildaacld
USnsvesiinLuanduagsioly

dalauauue

1. wamsifeiilimsuiusgdasagnszuiunmsdaiulaveanguiuilnagedoiannse
hluuszgndldlunisliuigsiaussinmaniuseniidanefisjiazngudmuneidunguiuilnags
fo uenaniuda fanunsntludsegndldlunisnausunagnsnisnisnaindmivaudlunia
qﬁumwé"m ﬁﬁmmiﬂ%’uﬁﬁuﬁuﬁmmQ’qﬂmq (Ageing Society) lanaeituniu

2. miduadaeluasiinmafudeyatunduiuslnegeiomeeifioniouifisunsgilanay
nszvaunsdndulaiiianumilouniouansitsiumandsedials uanI Nt n1sdnuAudivse
uimsuszanduq lunuanguainidaaiznguiusinalmunegsisfeziisvesesdnnuii
mmmaqﬂqumﬂiimawuﬂﬂﬂiuﬂamumL'ﬁmmmammmmu wazferduamuriinieegnads
dwsutnniseantugatagiu
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