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Abstract

The purpose of this research is to study the effect of attitude and marketing mix on
purchasing decision house brand products. The study used the questionnaire to collecting
data from 360 consumers who have been purchasing and/or using house brands products.
The Partial Least Squares Structural Equation Modelling (PLS-SEM) techniques were applied
to analyze the data. The results showed that promotion, price, and attitude had significant
effect on consumer decision to purchase ¢ house brand. However, the study found that
place did not have a significant effect on consumer decision to purchase ¢ house brand. The

empirical results from this paper would be beneficial for group of retailing for understanding
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the factors that could lead to the escalation of the consumer’s purchase decision and

develop a suitable marketing strategies to enhance the consumer’s satisfaction.
Keywords: Marketing Mix, Attitude, Purchase decision
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