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The objectives of this independent study were to 1) study the personal factors
affecting Thai Air Asia Airline Image, 2) to study the personal factors affecting celebrity
endorsement in advertising, 3) to study the celebrity endorsement in advertising affecting

Thai Air Asia Airline Image.
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The researcher used quantitative research by using the survey method with
questionnaires. And research tools Is a closed-ended questionnaire The sample group for
this study is male and female, age 13 years and over. Is a Thai passenger who can buy
tickets and used to the domestic routes. The sample of this study were 400 Thai domestic
passengers at Don Mueang airport. And calculated the sample by using Yamane's formula at
95 percent confidence level, allowing 5 percent error. The statistics used to analyze data
were descriptive statistics, namely, frequency, percentage, mean, standard deviation, and
inferential statistics consisted of One-Way ANOVA of variance and multiple regression
analysis with the Enter method for hypothesis testing.

The result of the research show that the personal factors of education and
occupation levels affected the Thai Air Asia Airline Image differently. The personal factors of
age, occupation and salary affected the celebrity endorsements in advertising influenced
differently and celebrity endorsements in advertising influenced the customers towards Thai
Air Asia image about the attractiveness (3 = 0.897), and the expertise (3 = 0.569),

respectively.
Keywords: Celebrity Endorsement In Advertising, Image, Thai AirAsia Airline.
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