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The Media Exposure Public Relations to Promote Tourism in Hua Hin District
of Chinese Tourists
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Abstract

The objective of this research is to study tourist’s media exposure which influences
Chinese tourists' decision to travel to Hua Hin. This is quantitative research using a survey to
collect information from 500 Chinses travelers. Statistic tools used for research analysis
include frequency and percentage distribution, mean, and correlation coefficient analysis.
The result shows that Hau Hin PR media which Chinese tourists have the most exposure are
Chinese website with Mean at 3.89. The level of media exposure is high. The results also
show that Hau Hin PR media which influences Chinese traveler’s decision to travel to Hua
Hin the most is personal media such as friends and family with mean at 3.85 and the level

of influence is high.
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