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Abstract

This research is aimed to explore the effecting of packaging and marketing mix on the
decision to purchase a juice box of consumer in Songkhla. The statistical analysis was based
on the SPSS and analyzed the causal model using the least squares equation model. The
results show that promotion, product, price, and packaging have a significant effect on the
decision to purchase a juice box of consumers in Songkhla. However, there is no significant

effect of place on decision to purchase in this particular context. Therefore, this research will
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benefit the fruit juice business to understand the factors that affect the purchasing decision

and Improve marketing strategies.
Keywords: Packaging, Marketing Mix, Purchase decision
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