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Quality of Service Affecting to Customer Satisfaction of

Education Counseling Service at Oriental Education Network Co., Ltd.

901 [ 1 ) I o 2 o 3 U &a o/ oy q
11l ueoeq , U381 LHI89s3, IINYTT AV, NUARNUNY imuﬂiiyiymga
1,2,3,4 a a a v v a a  a

AT UINITTINDG UNNINUIRYWIURYIUQARUNTSLNYIA

unAnga

nsfnwiefsdiifnguszasdiiiofnwarufianelavesgnilduinisvesquiuuziug
nsfnwiroUszinaIuves latsuyi (OREN) wazfnwinmnmnisuinisidanadoanuiianels
yosgniiiuliuing insesileflilunsinwuaziiusiurmdeya fe uuuasuniy ileldiinsy
mszfunnudiyrestiaderianun Usssnsildlunisinu 1435duednsie Tdndudegiaduoy
152 510 adAntlumTineideyafie affdmssann Anade Sovay Adrudssuuninggiu Al
AATILVANULUTUTIUAINITNAADUT UazN15IATIENITANRRENYAM NAN1TANYINUT SEAU
aAniurestadunuamnsuimsidnasdenufisnsla vesgnAlunislduinsauduuziun
AnwideUseinaTuves Toisuvi (OREN) Tnosauegluszdud (X = 4.20) sumnundedo (X =
4.25) Fiunndign sesasndesdunislianuiulauignd (X = 4.22) suanudususssuvosnns
UINT (X = 4.20) Auauaunsatunisnevaues  (x = 4.18) muaruidilanag3dngnen
Au3ns (X = 4.16) wazannmsinwiadeganmnisuinsiidmaennufienelavesgndn dade
sunulugusssnresnisuinis sudilauazidngnAn uaziuauaiunsalunisnevaueddsse
anudpsnsidutladefidmasoaufionelalunisliuinig femnuduuusvesanufiswslalunisld
u3n1sle fouar 85.8 (R = 0.858) agnsdlsesutiddnmneadn 0.05

AEARY AMNINNITUINIT ANudlanela Auduuziud

ABSTRACT

The study was conducted to investigate the affecting to customer satisfaction of
education counseling service and quality of service affecting to customer satisfaction. By
using simple sandom sampling (Sample Ramdom Sampling Analysis) take of 152 statistical
descriptive statistics methods used to analyze data were mean ,percentage ,standard
deviation ,ANOVA (Analysis of Variance) ,the test (t-test) and multiple regression analysis. The
results of the study showed that the level of opinion on quality of service that affects

customer satisfaction in using OREN Educational Service to China is at a good level (X =
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4.20). The reliability was highest (X = 4.25), the assurance (X = 4.22), the Tangible (X =
4.20) , the responsiveness (X = 4.18) and the empathy (X = 4.16). A study of service quality
factors that affect customer satisfaction describes the variability of service satisfaction 85.8%
(R’ = 0.858) with significant statistical significance of 0.05.

Keywords: quality of service, satisfaction, education counseling service
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