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Factors Affecting The Purchasing Decision Behaviour Of Pork Retailers In

Swine Purchasing In Chumporn Province
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Abstract

This is an integrated survey research using both qualitative and quantitative
research techniques which aimed 1) to determine the factors corresponding to the marketing
mix factors (7P’s) and purchasing decision behavior of pork retailers in swine purchasing in
Chumphon province by in depth interviews, 2) to study personal factors, marketing mix factors
(7P’s), and purchasing decision behavior of pork retailers in swine purchasing in Chumphon
province, 3) to analyze the marketing mix factors (7P’s) affecting the purchasing decision
behavior of pork retailers in swine purchasing in Chumphon province. The qualitative research
data were collected by in depth interviews of 8 experts in swine industry. The data were tabulated
by content analysis technique. The quantitative research data were collected from registered pork
retailers in 8 districts of Chumphon province. The research samples were 196 pork retailers
and the data were gathered by purposive sampling method. The research instrument was a
questionnaire which was tested for validity by I0C, and reliability of Cronbach Alpha yielding
the result of 0.902. The questionnaire consisted of 3 parts; personal factors, marketing mix factors
(7P’s), and purchasing decision behavior. The descriptive statistics employed were arithmetic
mean and standard deviation, inferential statistic was multiple regressions.

The research found that (1) all 7 factors of marketing mix were influential on the
purchasing decision behavior of pork retailers in swine purchasing in Chumphon province. (2)
The personal factors, marketing mix factors (7P’s), and purchasing decision behavior of pork
retailers in swine purchasing in Chumphon province found that majority of the respondents
were female consisted of 126 samples or 64.30 %, age over 50 years old with 105 samples
or 53.60 %, education level was primary school with 192 samples or 98.00 %, and have
experience in pork retailing more than 15 years with 114 samples or 58.20 %. The respondents
rated all of the 7 marketing mix factors on high and highest levels. The orders were Process
(X=4.68) Physical evidence (X=4.53) Product (X=4.25), People (X=4.13), Place (X=3.91),
Price (X=3.62) and Promotion (X=3.32) respectively. (3) The marketing mix factors (7P’s) had an
effect on the purchasing decision behavior of pork retailers in swine purchasing in Chumphon

province at 0.05 % significant level.
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