s v
msﬂizi.m'mﬂmsuazﬁuauawmmnaiz@ummmzmuwm ATIN SSRU2016

adsarulszaumsamialuyuuesvesdsuusmsHuasuaie

Twvamauiaiieilyusiil

MARKETING MIX FACTORS IN VIEW OF SERVICE RECIPIENTS BEAUTY SALON
IN PATHUM THANI MUNICIPALITY
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Abstract

The purposes of this research were 1) To study the level of marketing mix on factors in view of
service recipients beauty salon in Pathum Thani Municipality and 2) To compare the marketing mix on
factors in view of service recipients beauty salon in Pathum Thani Municipality classified by personal
factors and type of beauty salon. The samples were 400 customers-of 25 beauty salons in Pathum Thani
Municipality. The sample size of this research was calculated by using Taro Yamane formula. The
instrument of this research was questionnaires. The data were statistically analyzed by percentage, mean,
standard deviation, t-test and one-way anova.

The results were as follows:

Most factors-in view of service recipients-beauty salons were 30-39 years of age with Bachelor
degree or equivalent, government officials or state enterprise employees, single with income 10000 -
20000 Baht. The overall level of marketing mix on factors in view of service recipients beauty salons in

Pathum Thani Municipality was rated at a high level (i =3.97,S.D. = .64) by descending order of the

average as follow; customer solution (i =4.19, S.D. = .72) convenience (i =407, SD. = .68)
customer cost (i =13.99,S.D. =.76) and communication (i = 3.65, S.D. = .75), respectively. The result
from hypothesis testing showed that marketing mix on factors in view. of service recipients beauty salons
in Pathum Thani Municipality was not different for customers with different ages. However, marketing
mix on factors in view of service recipients beauty salons in Pathum Thani Municipality was different for

customers with different level of education; occupation, marital status, income and type of beauty salon.
Keywords : Beauty salon, Marketing mix
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