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The study of Thai Female Perceptions’ toward Entrepreneurship:

The Comparative Study of Thailand and Asian countries
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Abstract

The purpose of this paper is to study the perception toward entrepreneurship activities in
Thailand by comparing with other Asian countries’ data. Based on the Global Entrepreneurial Monitor
(GEM) data in 2013, the sample consisted of 22,996 people in 9 Asian countries involved with
entrepreneurial activities. The descriptive analysis was used in this study and multi-stage sampling
method was used to collect the data from six regions of Thailand by using questionnaire as the research
instrument. The result shows that the percentage of Thai females’ perception on entrepreneurial network
is ranked 6th, the percentage of Thai females’ perception on business an opportunity in doing business is
ranked 3rd, the percentage of Thai females’ perception on self efficiency is ranked 4th, and the percentage

of Thai females’ perception on fear of failure is ranked 2nd form 9 Asian countries in this study.
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