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Abstract

The objectives of this research are to investigate the effect of customers’ satisfaction on their
loyalty toward WoW Hair Stylist . This research is a survey research in which a questionnaire was used
as an instrument to collect data from a sample of 150 users. Analytical statistics used is percentage, mean,
standard deviation, exploratory factor analysis with principle component and varimax rotation and
multiple regression analysis. The result shows that customers’ satisfaction toward WoW Hair Stylist
consists of five factors: product and service, hair stylist, fair and fast service, accessibility, and service
space. Besides, the results shows that fair and fast service has the most impact on service loyalty , followed

by hair stylist, accessibility, product and service and service space at the significant level of .05

Keywords: Customers’ satisfaction / Service loyalty / Beauty salon business
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